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Economic News Release

A\

Employment Situation of Veterans News Release

For release 10:00 a.m. (ET) Wednesday, March 20, 2024 USDL-24-0544

A

Technical information: (202) 691-6378 * cpsinfo@bls.gov * www.bls.gov/cps
Media contact: (202) 691-5982 * PressOffice@bls.gov

S L R T Ll A

EMPLOYME SEAGY = Veteran Unemployment as of April 2025

The unemployment rate Feaon d

time since Septembg ibiaiaiead - Total Civilian Veteran Population (18+): 17.3 million
at 3.3 percent iz dgte for all veterans wa
Bureau of Labg ported today. In August 24
veterans had ected disability, compared . el T
- Veterans in the Civilian Labor Force: 8.36 million
This infog ained from the Current Populat

of about ble households that provides data

not in § e in the United States. Data about . 1

CPS; t data are the source of the 2023 ann ¢ Emp|0y9d VEterans. 8.07 m|”|0n

relea 2023, a supplement to the CPS colled

veter S SUChaas service-connected disabilit

or N d meg The supplement was co-spd .

Vete s 3 Department of Labor's Vet * unemPIOVEd VEterans‘ 294f000

For 3 ¢ Technical Note in this ng

B
W

data: - Unemployment Rate: 3.5% DOL Mohamed M Henriksen +11  Defense.gov +8

ite for all veterans (2.8 percent
7023. (See table A.)

SNt  These figures are based on data from the U.S. Bureau of Labor Statistics.

n 2023. Both measures were little chs
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rates for White, Black, and Hispanic vd
while peemfprmlisjan veterans was not statistically different than their
*feran counterparts. (See tablLE

\

-Among the 241,000 unemployed veterans in 262;7~15\-ercent were ages 25 to 54, 34 percent
were age 55 and over, and 6 percent were ages 18 1o 24. (See table 2A.)
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As of May 2025, the Department of Government Efficiency (DOGE), led by
Elon Musk under the Trump administration, has overseen significant
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reductions in the federal workforce, impacting various agencies and

employees. MarketWatch +11
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Total Federal Workforce Reductions

- Over 275,000 federal employees have been laid off, bought out, or pushe
into early retirement since January 2025.
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- In March 2025 alone, more than 216,000 federal workers were dismissed,
marking one of the largest monthly job cuts in U.S. history. CBS News +1
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=% ‘ \ Best conservative estimate based on available data:

* Assumptions & Federal Context: AL

L
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 Veterans make up approximately 25-30% of the federal civilian workforce . o ¢
(source: OPM).

- Over 275,000 federal jobs have been eliminated in 2025 due to DOGE-led
reductions.

1T NN N

- Layoffs span across major agencies, including VA, DOE, and DoD-
adjacent roles—departments known to employ high percentages of veterans.

s 9 .
.

f:: ¢ Realistic Estimate (as of May 2025): ii:'

g = - Estimated veteran layoffs due to DOGE/federal cuts:

é 4 68,000 to 82,500 veterans
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YOU KNOW YOUR COMBAT

LET’S MEASURE (&
MONETIZE) YOUR BUSINESS,

et L Tha |
"W

ST

WHAT ARE YOU GOOD AT?
Strengthen your passion in one area and start
research on the products you are interested in.

1M NN N

AT AN

WHAT DO YOU LOVE TO DO?
Do in-depth research on the market you m

will be targeting to produce sweet fruit.

WHAT WILL THE MARKET PAY YOU FOR?
Do continuous research and put in the effort
you have started to produce success.
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WHAT DOES THE WORLD NEED?

Wel 1949
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If you were in the military,
you have to understand
that you were trained for
the combat battlefield, and
not the economic
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What does the market need?

What are you What do you
Good at? love to do?
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LET’S BREAKDOWN THE 3 DIFFERENT VARIOUS TYPES OF BUSINESSES:

BUSINESSES - A

BV A1 AN L

BUSINESSES - B
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5 PARTS OF EVERY BUSINESS:

(PRODUCT/SERVICE )

BUSINESSES - A

AN

BUSINESSES - B
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What are you good at What are you great at YOUR SUPER What c.an et What does the
POWER? be paid for? market need?
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PRODUCT/SERVICE LOGISTICS CUSTOMERS BlZ. OPERATIONS
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HOW DO | (brand) MARKET MYSELF?
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HOW DO | SEE MYSELF?
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HOW DOES THE MARKET SEE ME?

1 1NN
2 S LA kb R LR B

.
>
-
-
-
-
-
-
-
»

"™

n‘\”’. | S -
e emd el

| 3
o 5\
- bad

305

m I I A DA Tt Al Gt

( WHO KNOWS
YOU

R R e

Ja bz |

]

N'NICE

WWW.MILITARYTRANSITIONUNIVERSITY.COM

V=" fymy e

AR LN YU REEE \\'\\

\
]
R
|

\
‘



A RITCHIE THOMAS
STRATEGY

A: Al (USE CHATGPT TO CREATE J: JOINT PROGRAM S: SYTEM (W/ YOUR NAME ON IT)

YOUR OWN LIST) K: KNOWLEDGE KIT T: TRAINING PROGRAM

B: BOOK L: LEAD MAGNET: OFFER U: ULTIMATE EXPERIENCE

C: COACHING/CONSULTING"/CURRICULUM M: MOBILE APP V: VIRTUAL WORKSHOP/PLATFORM

D: D.L.S.C. ASSESSMENT N: NON-PROFIT FOUND  W: WORKSHOP (FULL/HALF DAY) =4
E: EXECUTIVE COACHING LAYOUT 0: ONLINE PLATFORM X: WELCOME BO(X)//MOTIVATIONAL | - -
F: FRAMEWORK P: PODCAST Y: YOUTUBE CHANNEL

G: GROUP COACHING Q: QUEBEC Z: ZERO EXCUSE

H: HIGH TICKET OFFER (10K+) R: RETREAT (HOST ONE) m
I INTELLECTUAL PROPERTY (IDEA)
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*packaged in hours of 10-20 hrs/quarterly
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MANUAL OUTREACH FULLY DIGITAL:

CREATE A SEAMLESS ‘DIGITAL’ CUSTOM SUCCESS JOURNEY

High Ticket Offer Small Offer
$10k+ (Virt. or In person) $500-$1,000

Coaching, Courses Fully automated
Face-to-Face Client

Meetings *PROFESSIONAL Website
25k + *Brand Presence & Clarity
“DAILY MARKETING, DAILY

Coaching : _
: : *Email Nurture Seq = 90days
Consulting (hands on) A Story in 2 Parts: & On repeat : ’

Uses THEIR Network Automation # Confidence
Implementation

Provosals Packages *Your story, business, :
3505 $100k ._g_ solutions in various Medium Offer

formats $2500-S7500
Dream 100 Daily outreach (In-person/virtual)

*10x10 Daily Outreach

*Community
$100k+ _
Dream 100 outreach in-Person Quarterly Event:

& National Conference, Meet up, etc..
& International

CREATE A SEAMLESS ‘DIGITAL’

Clear Contracts, Proposals, & Offerings CUSTOM SUCCESS JOURNEY

(all digital and ready to sign) within 72 hrs.



GRADE YOURSELF, 1-10:

GRADE YOURSELF,

1-10: | GRADE YOURSELF, 1-10:

GRADE YOURSELF, 1-10:

GRADE YOURSELF, 1-10:

GRADE YOURSELF, 1-10:

TELEVISION

PODCAST YOUR BOOK

PAID MARKETING

MARKETING
TECHNOLOGY

M Bansdanabys
LT m\ \]H\i'}"\‘ﬂ‘\“\‘?

\'\\\“‘\ ql;\_ |y -y \\‘\\

'Y V=" iimy

PIRECT
OUTREACH

BECOME THE

~PERSON
EVENTS

KING/QUEEN OF
CONTENT, ON YOUR
INDUSTRY~-

SPONSORSHIP

FLOOD THE MARKET
W/ YOUR MESSAGE,
(STRATEGICALLY)

COLLABORATION

PREAM 100

CONTENT
1

FB/IG
TWITTER
TIK TOK

GRADE YOURSELF, 1-10:

SOCIAL MEDIA
1

WHATS THE SELL?
|

GRADE YOURSELF, 1-10:

LINKEDIN

GRADE YOURSELF, 1-10:

GRADE YOURSELF, 1-10:

GRADE YOURSELF, 1-10:

GRADE YOURSELF, 1-10:
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THE S100K FC

THE MOST LOGICAL PATH TO $100K IS $10,000 PER MONTH,
WHICH IS SIMPLY 4 CLIENTS X $2500

BV A1 AN L

4 CLIENTS A MONTH @ ~$2500 = S10K X 12 MONTHS = $120,000

*S208 a month

.
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BUSINESS ABC’S:
BUSINESS ABC’S: (LOCATION) PACKAGED:

BUSINESS ABC'’S: (PLATFORM) $2500-$3500 DREAM 100:_____
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G, ¥ .}3 K &5 W
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N
ThE):

iyl

3
I

i

“( )’ yrs exp. X. (‘quarterly sessions’)
Packaged & Pieced @ (12-50)_consuilting hrs., priced appropriately at PREMIUM market rate ($2500+) & promoted and
aligned (DAILY, STRATEGICALLY, & CONSISTENTLY) w/ a target market that can afford you at your price point...
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A RITCHIE THOMAS
STRATEGY

A: Al (USE CHATGPT TO CREATE J: JOINT PROGRAM S: SYTEM (W/ YOUR NAME ON IT)

YOUR OWN LIST) K: KNOWLEDGE KIT T: TRAINING PROGRAM

B: BOOK L: LEAD MAGNET: OFFER U: ULTIMATE EXPERIENCE

C: COACHING/CONSULTING"/CURRICULUM M: MOBILE APP V: VIRTUAL WORKSHOP/PLATFORM

D: D.L.S.C. ASSESSMENT N: NON-PROFIT FOUND  W: WORKSHOP (FULL/HALF DAY) =4
E: EXECUTIVE COACHING LAYOUT 0: ONLINE PLATFORM X: WELCOME BO(X)//MOTIVATIONAL | - -
F: FRAMEWORK P: PODCAST Y: YOUTUBE CHANNEL

G: GROUP COACHING Q: QUEBEC Z: ZERO EXCUSE

H: HIGH TICKET OFFER (10K+) R: RETREAT (HOST ONE) m
I INTELLECTUAL PROPERTY (IDEA)
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*packaged in hours of 10-20 hrs/quarterly
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COMPLETE YOUR

SQUARE®
CURRICULUM

Elevate Your Athletic Program

e b
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“HOHLNY "HOW0D "YINW3dS

The Essential Guide for Every Athletic Director

(R

YOUR PAIN HAS PURPOSE

_MHEELING
C/))ym;

Vilhin

A Woman's Worth

L

Robinson
Groug

GEORGIA'S LEADING

MUNICIPAL HEALTH aian ; tlanta, GA 30339 steve@stevebrownacademy.com . op A ‘. f’g‘mp:. INFL EN (& Sy =
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A
' ACADEMY Commercial Actor Mike Whaley Tapped for ‘

LRSS, Under Armour Voice Over Commercial

N N
Campaign

HOW TO GET YOUR| | -
1ST PAID ACTING e -

COMMERICIAL: | : Capitalo, 0

22
2 - - =3
25 THE #1 WEBINAR EVERY INSPIRING sl
an ACTOR NEEDS TO SIT IN ON .,"
- =7
# &

=
S AMERICA'S #1 ACTING COACH i
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Brand.
a story/feeling
the audience knows you

it L Tha |
TR

BRI

Business (*online).
a product/service

A" M AN

you provide in exchange
for S

1 1NN

2025 veteran

requirements

Blueprint.
whats your strategy to get

\ \-.‘\ \o\l \v-\q.\ .\\

this business/brand in

"™

front of an audience

apeel

TV &SR

'\
| W)

N

Belief sys.

1o l\;
-\ A

do you believe that you are
qualified to build this
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® THE
PENTAGON'S
PROBLEN

ically Selve & Shih How 1 Hrfma'

Trazairica Ostof he Milary, * How to Package, Price, & Promote 100K
the Bamle of Usesgicymens | ;s
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: The §-Figure System :
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",3 TEACHING SOLDIERS THE B TTLE OF BU NESS
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Ritchie Thomas, A Soldier's Coach & © - st oo

. B o - Bl University
Founder @ Military Transition University | Military Veteran
Professional Speaker | Creative Branding Strategist
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Southern Polytechnic State
University
Atlanta Metropolitan Area - Contact info

Grow into a $100k $oldier (£

1,138 followers - 500+ connections

e
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% Churmell Mitchell, Steve Brown OLY, and 9 other mutual connections

Profile enhanced with Premium
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THE $100K

" B.AS.LC. sliuindnid

FROM TRANSITIONING MILITARY TO CIVILIANS, INSIDE ARE PROVEN

( BUSINES S) STRATEGIES TO LAND YOUR FIRST $100K CAREER AND/OR PRODUCE i YOUR FINAL | O-FMRE
$100K IN YOUR RUSINESS USING THE DREAM 100 MET |
; e / ‘ IARCH_'!O g 1 SOLD‘ER
Y - * B A3 idess:
Amricy

~

RIS

4L

‘?i?ﬁ

B.A.S.I.C.
BUSINESS
® TRAINING

MILITARY R

BTR ANSITION Designed to help transitioning military voterans.
[fmsaisly prepare not just for the combat battlefield, but
X . the economic bottlefield
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A RITCHIE THOMAS
STRATEGY
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Interested in bringing this curriculum to your institution,
base, or vet. organization?
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orders:

@ you, llc

@ @ love yourself = love usa
@ @ be the hero of your own story

WWW.MILITARYTRANSITIONUNIVERSITY.COM
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