
Mission ready

RITCHIE 

THOMAS
A SOLDIER’S 

COACH

Empowering military talent for a resilient 
cYBERSECURITY WORKFORCE









WHAT DO YOU LOVE TO DO?

Do in-depth research on the market you 
will be targeting to produce sweet fruit.

WHAT ARE YOU GOOD AT?

Strengthen your passion in one area and start 
research on the products you are interested in.

WHAT WILL THE MARKET PAY YOU FOR?

Do continuous research and put in the effort 
you have started to produce success.

YOU KNOW YOUR COMBAT SKILLSET...

LET’S MEASURE (& 
MONETIZE) YOUR BUSINESS, 
SKILLSET

WHAT DOES THE WORLD NEED?

If you were in the military, 
you have to understand 

that you were trained for 
the combat battlefield, and 

not the economic 
battlefield...



What are you

Good at? 

What does the market need? 

What do you

love to do?

What can you be paid for?



BUSINESSES - C

BUSINESSES - B

BUSINESSES - A

LET’S BREAKDOWN THE 3 DIFFERENT VARIOUS TYPES OF BUSINESSES:



5 PARTS OF EVERY BUSINESS:

BUSINESSES - C

BUSINESSES - B

BUSINESSES - A



5 PARTS OF EVERY BUSINESS:

PRODUCT/SERVICE

MARKETING

LOGISTICS

CUSTOMERS/CLIENT
S

BUSINESS OPERATIONS

BUSINESSES - C

BUSINESSES - B

BUSINESSES - A



YOUR SUPER

POWER?
What are you good at What are you great at What can you 

be paid for?
What does the 

market need?

PRODUCT/SERVICE MARKET LOGISTICS CUSTOMERS BIZ. OPERATIONS



HOW DO I SEE MYSELF? HOW DO I SELL MYSELF? HOW DO I (brand) MARKET MYSELF?



HOW DOES THE MARKET SEE ME?

LINKEDIN

INDUSTRY CONF.

LOCAL EVENTS

DIGITAL FOOTPRINT

WHO KNOWS 

YOU









*$208 a month











Brand.

a story/feeling 

the audience knows you 

for 

Business (*online).

a product/service

you provide in exchange 

for $

Blueprint.

whats your strategy to get 

this business/brand in 

front of an audience

Belief sys.

do you believe that you are 

qualified to build this

2025 veteran

requirements









Interested in bringing this curriculum to your institution, 
base, or vet. organization?  



your final marching 
orders:

 you, llc

 love yourself = love usa

be the hero of your own story



THANK 

YOU,
RITCHIE 

THOMAS
A SOLDIER’S 

COACH
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